
Read & Download (PDF Kindle) 
Fashion Buying: From Trend Forecasting to 

Shop Floor (Basics)

http://dl.neutronbyte.com/pdf-file/18oYWaTP/e/GERQ/KqPw/vPDaz/Fashion-Buying-From-Trend-Forecasting-to-Shop-Floor-Basics
http://dl.neutronbyte.com/pdf-file/18oYWaTP/e/GERQ/KqPw/vPDaz/Fashion-Buying-From-Trend-Forecasting-to-Shop-Floor-Basics
http://dl.neutronbyte.com/pdf-file/18oYWaTP/e/GERQ/KqPw/vPDaz/Fashion-Buying-From-Trend-Forecasting-to-Shop-Floor-Basics
http://dl.neutronbyte.com/pdf-file/18oYWaTP/e/GERQ/KqPw/vPDaz/Fashion-Buying-From-Trend-Forecasting-to-Shop-Floor-Basics
http://dl.neutronbyte.com/pdf-file/18oYWaTP/e/GERQ/KqPw/vPDaz/Fashion-Buying-From-Trend-Forecasting-to-Shop-Floor-Basics


Fashion Buying: From Trend Forecasting to Shop Floor uniquely looks at what fashion buying
entails in terms of the activities, processes and people involved – from the perspective of the
fashion buyer. It breaks down the five key areas of buying activity for those wishing to pursue a
career in the industry; crucially exploring the role of the fashion buyer, sources of buying
inspiration, sourcing and communication, merchandise planning, and trends in fashion
buying.The book features insightful interviews with successful fashion creatives alongside
business case studies, putting the contents of each chapter into professional context and
perspective. Exercises and activities also enable you to apply your knowledge of the subject as
you work through the book. Fully illustrated with inspiring imagery, Fashion Buying is an
invaluable go-to handbook for fashion design, marketing, buying and merchandising students,
written by industry experts.

Book DescriptionBasics Fashion Management 03: Fashion Buying explains what fashion buying
entails in terms of the activities, process and people involved.A fashion buyer selects best-
selling lines to appeal to their target customers and sell out quickly. It is the fashion buyer who
ensures that a business is adequately stocked at the appropriate point of the season, with
enough best-selling lines, to meet the business’s planned sales and profit. In order to achieve
this, fashion buyers must accurately track and predict the latest trends, colours, styles and
brands that will have commercial appeal. David Shaw, with over 20 years' experience as a
fashion buyer, leads readers through this exciting and multifaceted profession.From the Back
CoverThe role of the fashion buyer is seen as one of the most glamorous jobs within the entire
fashion industry. Basics Fashion Management 03: Fashion Buying explains what fashion buying
actually entails in terms of the activities, process and people involved, to help fashion design
and management students prepare to enter this most rewarding and competitive industry.A
fashion buyer’s main task is to select best-selling lines, which will appeal to their target
customers, but more importantly sell out quickly. Working closely with a designer and
merchandise planner, it is the fashion buyer who ensures that their business is adequately
stocked at the appropriate point of the season, with enough best-selling lines, to meet the
business’s planned sales and profit. In order to achieve this, and stay ahead of the competition,
fashion buyers must accurately track and predict the latest trends, colours, styles and brands
that will have commercial appeal. David Shaw, with over 20 years' experience as a fashion
buyer, leads readers through this exciting and multifaceted profession.About the AuthorDavid
Shaw worked in fashion buying for over 20 years for some of the UK's largest fashion retailers. A
pioneer of several of the first fashion buying courses, David is now an academic, consultant
trainer and writer.Dimitri Koumbis worked in visual merchandising for more than 15 years for



many fast-fashion retailers. He currently teaches courses in Fashion Merchandising and
Marketing at the Art Institute, New York, USA.Read more
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Christy Baez, “Clear & Precise !. This book is a breath of fresh air. It’s very reader-friendly, clear
to understand and what I love most it cuts to the chase without the wordiness. Each page
provides graphics stills as examples to help the reader comprehend the given topic. One useful
feature about this book is located at the end of each chapter in where you’ll be able to find a
chapter summery along questions you should ask yourself, and group questions in order to “test
yourself” in what you have learned. As a fashion merchandiser, and a future Buyer this will be
one of my "Go-to" books at all times. I would highly recommend this book to anyone entering the
fashion world or who ever is currently in it because, the book covers a variety of subjects that are
useful for everyone in this industry and, is relevant to today's society.”

Tiffany pena, “The ideal Fashion buying book.. I am a Fashion Marketing and Merchandising
Major and would definitely recommend investing in this book to any of my peers. This book is
very knowledgeable and the information given is easy to digest especially for readers that are
unaware of how the fashion industry operates. After reading you will feel totally enlightened. It is
by far the best fashion buying book I have ever read thus far. I will also use this book as a
guideline for my career!”

Ruta, “A review from someone who does merchandising.. My daughter is a merchandiser and
wanted to have a better understanding of buying and whether she wants to go into buying. This
is her review;As a merchandiser for a global fashion company I have an idea of the buying
process. So it was a nice 'refresher'. So if you are new to buying and merchandising this is a
great place to start. Every chapter is different and at the end of each chapter there is a case
study and some questions for you to answer which I though was nice. It makes this book more
like an activity. So you get a better feel for the job as a buyer. The only thing that I felt that is
missing for this book is some mathematical questions as buying isn't all about talking to
suppliers, looking at the future trends. There are numbers involved with this position. Overall a
great book! Its on the pricey side for me but after reading it and doing to activities I have decided
I am staying in merchandising! :)”

Lana, “very nice thanks.. Brand new book, very nice thanks.”

The book has a rating of  5 out of 4.5. 18 people have provided feedback.
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